Session Plan: Business sustainability, marketing, and social networks

Duration: 2 hours
Teacher:

Aim of session: This module presents an introduction to digital marketing with a focus on social media marketing, and on how to improve your
company's online presence to ensure its sustainability.

Learning Outcomes:
Learners will be able to engage in practical activities and produce a self reflection log.

Learners will
- Objective 1 — Learn what marketing is and its role in the sustainability of a business
- Objective 2 — Learn about digital marketing
- Objective 3 — Learn how social networks can help a business sustain itself
- Objective 4 — Learn how to attract, interact and build customer loyalty
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