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Business sustainability, 
marketing, 

and social networks 

With the advent of the internet, consumer buying 
habits have changed a lot. Before buying a 
product/service, he likes to go online to get 
information about the product/service and its 
company in order to make an opinion. Moreover, the 
COVID health crisis has shown the importance for 
companies to have an online presence, a company 
that does not have an online presence is missing out 
on several opportunities for growth in brand 
awareness and sales. 

Today, social networks are powerful allies and 
essential tools for the expansion and sustainability of 
a business online and offline. This module presents 
an introduction to digital marketing with a focus on  
social media marketing, and on how to improve your 
company's online presence to ensure its 
sustainability. 



Ice - Breaking activity 

1. What do you think about this increase? 

The 2021 Global Stats Report updated, released by Hootsuite, and We Are Social, 
reveals that more than 4.80 billion people worldwide now use the internet, 300 
million more users than in 2020 (+5.7%).

1. As a future or current entrepreneur, what does this 
information mean for you and your business? 

There are now 4.48 billion social media users in the world, which represents almost 
57% of the total world population. 
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"Marketing can be defined as the analysis of 
consumer needs and the set of actions used 
by organizations to influence their 
behaviour. Marketing creates value 
perceived by customers and adapts the 
company's commercial offer to the 
consumers' desires". (e-marketing.fr)
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TOPIC  1

The role of marketing in 
the sustainability of a business



Until 2004, the marketing strategy of a company 
used to be a mix. It was composed of 4 key 
factors called the 4P’s: Product, Price, Place 
(distribution) and Promotion of a 
product/service.A coherent strategy 
implemented by companies, especially small and 
medium-sized enterprises, to make their 
products known and circulate in the market. 
After 2004,  internet explodes and with it website 
increase and the appearance of e-commerce. As 
a result of that a new key factor was added to  
the 4p’s which is “Persons”. 
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The role of marketing in 
the sustainability of a business



Therefore, the 4P's strategy became the 5P's 
strategy. This new factor  implies more 
interaction with the consumer, today, more 
than ever before, the consumer's opinion is 
very important for the reputation, the success 
and the sustainability of a company.And this is 
where  a good marketing strategy can helps. 
Because the consumer doesn't just buy a 
product/service any more, but also an 
experience.
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A satisfied consumer becomes a loyal 
customer and in turn recommends the 
company and it product/service around him or 
on social media, hence the importance of 
digital marketing.
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By definition, digital marketing is the way to 
promote your brand, your product/service 
online. It aims to attract your target customers 
to you, with whom you will engage to convert 
them into leads or loyal customers. 
If you want to reach your potential customers 
online, digital marketing can help.
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TOPIC  2

What is Digital marketing?



In order to do this, there are 6 leverages in 
digital marketing to communicate your 
message to your target audience: 
• Website: Your website is where your 

target customers have their first contact 
with your company. To see your 
products/services, prices or want to get in 
touch with you. Therefore, your website is 
where your customers will judge your 
company and its offerings. That's why you 
need to fine-tune the architecture and 
design of your website.
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• The natural referencing (SEO): According to 
a study by IFOP relayed by FrenchWeb, in 
B2C, 90% of people do research online 
before buying in a physical store.

The objective of SEO is to rank your pages 
higher in the search engine results page and thus 
increase your visibility for one or several given 
keywords. That's why if you are looking to reach 
target customers who don't necessarily know 
your brand or your domain name, it is important 
to be listed on search engines, especially Google.
•
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• Content Marketing: This essentially consists 
of publishing and promoting Web content 
(blog, newsletter, video, podcast, visual…) 
to attract, inform and convert your target 
customers. These contents are created, in 
particular, to (increase brand awareness, 
increase traffic to your website, generate 
new customers leads, Or to retain your 
existing customers.
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• Marketing on social media: . Social Media 
Marketing is about promoting your content 
and interacting with your target consumers 
on social platforms: Facebook, Instagram, 
LinkedIn, Pinterest, Twitter…

Online advertising (display): These are paid 
advertisements to attract potential customers
to your website. 
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What is Digital marketing?



• Email Marketing: Email marketing is mainly 
used not to generate new leads, but to 
nurture those leads once they have shown 
a first sign of interest in sending a regular 
newsletter.

When well exploited, these leverages contribute 
to the development of a company in terms of 
image, values and product/service quality. They 
also allow the company to create a strong link 
over time with its customers. In this module, we 
will focus on the levers of social media
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What is Digital marketing?



Approximately 71% of customers who 
have had positive interactions on social 
media with a company would recommend 
the brand to others in the future.

Social media is an effective digital 
marketing strategy that reaches 
customers around the world. Here are 
some of the top reasons why businesses 
should expand their social media presence:
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TOPIC 3  

Why is social media 
important for businesses?





• Understand customer: needs with a strong 
social media presence, companies can 
understand customer needs by analysing 
their engagement and interests on certain 
topics or products. 
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• Increase brand loyalty: Through direct 
engagement with customers, a social media 
marketing strategy increases brand loyalty, 
customer satisfaction and customer 
retention. A business with an active social 
media profile establishes better 
communication with existing and potential 
customers. These platforms allow the 
company to provide quick responses and 
personal messages to customers, fortifying 
a bond of belonging. 
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• Increase brand awareness: Increase brand 
awareness - Online marketing through a social 
media site increases brand awareness by 
providing opportunities to network directly with 
customers. Spending a few hours a week on 
online engagement will increase the image and 
visibility of the brand.

• Increase website traffic: sharing content on 
social media increases the likelihood of 
customers visiting the company's website.

•
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TOPIC 3  

Why is social media 
important for businesses?



How to use a social media for your business

1) First, it is important to define which social 
network(s) is/are appropriate for your business, 
based on the objectives you wish to achieve, 
e.g., highlight your products/services in order to 
differentiate yourself from the competition, 
present your brand and its values in order to build 
customer loyalty, etc. 
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How to use a social media for your business
2)Developing affiliate partners
It involves setting up an affiliate program, to turn 
consumers into ambassadors of your brand. For 
example: use sponsorship codes to reward those 
who encourage their friends to make a purchase.

3) Run contests
Contests are a guaranteed way to get engagement 
on social media. Give away your product/service as 
a reward.
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How to use a social media for your business
4)Propose quality content
Make sure that your content (photos, videos, 
visual...) are of good quality and highlight your 
products or services. 

5) Maximize the functionality of each social network
Whether it's instagram or facebook, updates are 
made regularly in order to offer features that aim to 
help you promote your product/service and your 
brand. 
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● Posting quotes
Quotes are often very popular with subscribers. 
They help convey your brand's commitment to 
sharing positive thoughts.

● Promote your products and services
Social networks are the showcases of your 
activity and remain a space dedicated to the 
promotion of your products and services. Use 
quality visuals on your feed, in your stories by 
associating informative, relevant, playful or 
funny content.

● Sharing tutorials
This type of content has a high potential for 
engagement because it is part of an education, 
learning and entertainment process for the 
target audience. It is therefore possible to offer 
various tutorials, in line with your activity and 
commitments. For this, it seems wise to rely on 
the carousel format, which is particularly 
effective on Instagram and on LinkedIn, for 
example. Or short videos (Reel) on Instagram 
and Tik Tok.

● Posting behind the scenes
Behind the scenes" are types of content that 
allow to show the backstage of a brand (behind 
the scenes of manufacturing, progress of a 
project, upcoming novelty...) in order to take its 
community into its universe. This type of post 
makes it possible to rely on storytelling and to 
humanize a company to make it closer to its 
target audience.

● Ask your followers questions
Ask your subscribers questions via: polls, 
question stickers. This invites your subscribers 
to interact with you and give you feedback ....

● Sharing customer testimonials
 This type of content not only helps to spread 
the word about a brand, but also enhances your 
community. This creates a sense of trust in your 
brand. 

● Focus on seasonal content
Content related to the holidays is a good way to 
stimulate your community and generate 
engagement. Use seasonal events to offer 
contests, which are also a type of engaging 
content.

Ideas for publications for social networks



The mission of marketing as a management 
process of organizations is to build a customer 
base and to ensure, in the long term, its sustained 
loyalty, by taking the necessary actions on a daily 
basis to strengthen its satisfaction. Today, Social 
Media are powerful tools that allow you to 
implement these actions that will help your 
business to be sustainable. 
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Conclusion



Time to practice!
 First practical activity

1) today, more than ever before, the consumer's opinion is very important for the reputation, the success and the sustainability of a 
company. The statement is true or false?

2)    The number of website increase after 2014. The statement is true or false?

3)  Fill in the gap
digital marketing is the way to _______________your brand, your product/service____________

4)  Among these proposals, which one are part of 5P’s?
a) Passion, Price, Product, Placement,Promotion
b) Product, Price, Placement, Promotion, Person 

5) Among these actions, which one represent the one of the 6 leverages of digital marketing?
a) Develop a new product line
b) Run contest on social media
 c) organize a private sale
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Time to practice!
Answers

1) True 

2)  True 

3)  Fill in the gap
digital marketing is the way to promote your brand, your product/service online

4)  Among these proposals, which one are part of 5P’s?
b) Product, Price, Placement, Promotion, Person 

5) Among these actions, which one represent the one of the 6 leverages of digital marketing?
b) Run contest on social media
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Time to practice!
Second practical activity:Implement a digital marketing strategy for your business 

• First, define the objectives you wish to reach for your activity
• According to these objectives, put in place 3 digital marketing levers that best fit your business 
• Define which social network is the most adapted for your activity 

How to create a Facebook account
How to create an Instagram account
How to create a Linkedin account
How to create a Twitter account
How to create a Pinterest 
How to create a Youtube account
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https://www.youtube.com/watch?v=hX4q82La-9I
https://www.youtube.com/watch?v=mnAlI8h6ZhA
https://www.youtube.com/watch?v=-hnPA9a4PaU
https://www.youtube.com/watch?v=QJAibLM_FO0
https://www.youtube.com/watch?v=3L_srBHB1aU
https://www.youtube.com/watch?v=6o7qODwjEz8
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